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Agenda This section covers the various marketing 
strategies I devised and implemented, links to my 
published work and corporate publications I 
drafted and marketed.

Content Marketing Portfolio

This includes links to my published works, 
publications I wrote for, and my responsibilities 
while working in journalism and publishing.

Journalism Work

Trainings & Courses
This section is a glimpse into my certifications, 
training courses and projects I’ve worked on in 
academia. 



Led-Gen

• SEO Editorial Calendar : Website Blogs, Guest 
Posts, Content Partnerships, Blog Publishing 
on Medium, Reddit, Quora

• Paid Advertisement Campaigns on LinkedIn & 
Twitter

• SEM Campaigns using Google AdWords
• Email Campaigns

Brand-Gen

• Thought Leadership Campaigns
• Research Reports/Trend Reports 

Campaigns
• Content Hubs
• Referral Campaigns & Brand Loyalty 

Programs
• LinkedIn Thought Leadership & 

Community-Based Marketing
• Event Marketing Campaigns
• Podcasts
• Monthly Newsletters

(Demand Generation + Brand Awareness)

(Pipeline Creation)

Focus: 60%

Focus: 40%

Content Strategy Pillars
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Large Campaigns Small Campaigns Always On Campaigns

Content Marketing Planning

Content Strategy was in alignment 
with two key business objectives of 
QX:

1. New-Business Development through 
lead generation & demand generation

2. Existing Business Development 
through super-engagement.

• Due to the cyclical nature of the 
business, I was able to divide the 
service promotions & big budget brand 
campaigns at certain times of the year, 
while the evergreen services were a 
part of “always-on” promotions



Brand-Gen Campaigns



The State of Accounting 
Profession Report 2019

An industry-wide research report that 
provides insights into the key 
challenges facing practitioners, along 
with practical guidance on how to 
address them.
Target Audience: Practice Owners & 
Accountants 
Surveyed Audience: 250+

Thought Leadership Campaigns

The Payroll Outsourcing 
Trends Report 2021

A research report outlining the 
benefits that accountants have 
reaped from outsourcing payroll 
and their outsourcing strategies.
Target Audience: Practice Owners 
& Accountants
Surveyed Audience: QX Payroll 
Outsourcing Clients

Building Authority On Industry Topics



Research Report Campaign Process

Surveying 
01

Drafted the survey & 
marketed to over 6-7k 
accountants through our 
partnership with 
thought leader Steve 
Pipe & our charity 
initiative with B1G1.

02

Collaborated with the 
data team to derive 
insights from the survey 
results & drafted the 
first copy of the 
research report

Partnering with 
industry influencers

03

Partnered with Steve 
Pipe for his inputs on 
the findings of the 
research.

Launching Pre-
Published Copy 
via Webinar

04

Organised an industry-
wide webinar, to be 
hosted by QX thought 
leaders and delivered by 
Steve Pipe. 

Promoting via Paid, 
Owned & Earned 
Media

05

Partnered with 
AccountingWeb, XU 
magazine & Accounting 
Today to promote the 
research report. 

Analyzing results 
& Drafting Copy



Outsourcing for Good Initiative

Integrating a Social Cause to 
Industry-Wide Campaigns

Through a partnership with Singapore 
based charity that promotes ‘business 
for good’ movement, QX was able to 
add a social cause to each step of the 
campaign.

This drove higher engagement in the 
form of survey responses, webinar 
registrations and downloads. For each 
registration, QX promised to donate 
$2.5 on behalf of the attendee. 

Tying a cause to big-budget research report campaigns drives further engagement 
and support from the audience



Results
Over the course of the launch month in Sept 2019 (State of Accounting Report, 2019)

Most downloads were from 
the webinar, the media 
promotions & paid 
advertisements. 

500+
Downloads
(Through report downloads)

Out of 250 registrations 
about 150 accountants 
attended the webinar.

250+
Webinar Registrations
(including £1,800 in 
donations)

A free-trial for QX services 
were offered at the end of 
the webinar, to which 25 
attendees replied ”yes” for 
signing up & out of this 30% 
converted to clients (7 
clients).

25+ 
Business Enquiries
(Out of this 30% converted)

Through a mix of full-time 
equivalent (FTE) and ad-hoc 
projects.

£200k – £230k 
Annual Revenue
(against a £2,000 budget)



Leading Women in Payroll 
Campaign

Payroll has been considered a male-
dominant function for years. Ahead of 
International Women’s Day 2021, I 
organised interviews with leading 
female payroll professionals about 
their career trajectories, challenges & 
predictions for the profession. This 
campaign was widely shared and liked 
on their networks and QXAS’ social 
media pages.

Influencer Partnership Campaigns
For increasing brand voice in the industry



Led-Gen Campaigns



Content Hubs
I drafted new collaterals, curated & re-designed 
popular downloads from past years to form the 
content hub page.

A Single Landing Page, with a Collection 
of Free Tools & Resources.

We recorded a 20% jump in organic 
traffic & downloads

All download leads were nurtured using email 
drip campaigns & open & closed rates were 
monitored. Qualified MQLs were then sent to 
sales teams.

All download collaterals and descriptions were 
linked back to the Pillar Page on Tax Season 
Support.

Acts as topic cluster, links back to Pillar 
Pages

Building collaterals around high-ranked keywords 
on tax outsourcing, helped build SEO rankings for 
the desired keywords within a month of launching 
the hub.

Helped in Building SEO Rankings.

Other Content Hubs 
Campaigns I led:

• Payroll Ease Content 
Hub

• COVID-19 Support 
Hub

https://qxaccounting.com/uk/payroll-outsourcing-content-hub/
https://qxaccounting.com/uk/payroll-outsourcing-content-hub/
https://qxaccounting.com/uk/covid-19/
https://qxaccounting.com/uk/covid-19/


Email Campaigns
All download leads are nurtured through an email 
drip campaign to qualify them as sales qualified 
leads.

Using Email Campaigns to Nurture 
Leads

Due to the seasonal nature of the outsourcing 
business, I ran many outbound sales offer 
campaigns during busy season.

Using Email Campaigns for Sales 
Offers

At least 25% of leads came from 
Email Campaigns

A quarter of total no. of leads per month were 
through email campaigns, due to effective subject 
lines, AIDA format of content structuring, copy 
and offers distributed through email campaigns.



Content Publishing Partnerships

• Helped build thought leadership for C-Suite 
members like Chairman, Chris Robinson.

• Generate high authority backlinks for the QXAS 
Website.

• Wasn’t directly effective in generating 
business enquiries but drove higher social 
media following and brand awareness.

Led to a higher brand equity score



Podcast
Launched of ‘The QXAS Podcast’ where I interviewed 
industry influencers about current hot topics in the 
industry & their take on outsourcing. Two thought 
leaders who I interviewed, signed up as clients soon 
after their podcast interview. 

Newsletter
Started ‘The Accountant’s Dealbook’ 
QXAS Newsletter for increasing 
subscriber base & to nurture 
existing clients, inactive leads, lost 
leads.



Event Marketing Campaigns
• Researched, proposed an annual calendar of events & a budget for events 

exhibitions for QXAS
• Organised event marketing campaigns that promoted the QXAS 

representatives at the events
• Submitted speaking pitches for securing keynote session slots for QXAS
• Organised expert roundup panels of keynote speakers by interviewing them 

alongside QXAS thought leaders & asked them to promoted through shares 
on social media.



Always-On Campaigns



H1 Editorial Calendar
Month Key Industry 

Topics
Campaigns 

Running
Always On 
Campaign Blogs and Articles Media Publishing Surveys/Guides/ 

Research Paper Podcasts Webinars Videos Super-Engagement Events

April

New Financial Year; 
IR35; Payroll

Payroll Campaign; 
Audit Support 
Services; Practice 
Transformation

Year-end accounts; 
Website Launch 
Campaign; 
Bookkeeping

An Accountant's Guide 
to Prepping For New 
Financial Year 2021; 
Umbrella Business CEO 
roundup blog

Leading Women in Payroll 
Series: Blogs on AWEB

Trading Strategies: Payroll 
Outsourcing Trends 2021

The year ahead 
podcast : Top 
trends for 
umbrella 
businesses in 
2021 with Julia 
Kermode

Trading Strategies 
Webinar

Women in Payroll 
Series

The Accountant's 
Dealbook Newsletter In-house Webinar

May

Why do Good 
Accountants do Bad 
Audits?

Payroll Campaign; 
Audit Support 
Services; Practice 
Transformation

Year-end accounts; 
Website Launch 
Campaign; 
Bookkeeping

Blogs on "Restoring 
Quality in Audits"

Practice Transformation 
blogs + book a consultation 
workshops

“Why do Good 
Accountants do Bad 
Audits” Report

Mental Health in 
Accountants 
Podcast: A Year in 
Remote Working NA

The Accountant's 
Dealbook Newsletter ; 
Launching "The 
Profitable Accountant's 
Club"- QXAS' Customer 
Loyalty Rewards 
Program NA

June
How to Build a 
TechStack for Your 
Accounting Practice

Payroll Campaign; 
Audit Support 
Services; Practice 
Transformation

Year-end accounts; 
Website Launch 
Campaign; 
Bookkeeping

Blogs on "Building a 
TechStack" linking back 
to the Hub

Accountancy Today Audit 
Report Campaign

Guide to Build a TechStack 
for Your Accounting Firm; 
Practice Transformation 
Brochure

DSK Podcast on 
how their 
Techstack 
changed the 
trajectory of their 
growth

Improving the 
Quality of UK 
Audits, one audit 
at a time

Practice 
Transformation 
Explainer Video

The Accountant's 
Dealbook Newsletter 
;Referral Campaign

Accountex Demo 
Days

July
How to Build a 
TechStack for Your 
Accounting Practice

Payroll Campaign; 
Audit Support 
Services; Practice 
Transformation

Year-end accounts; 
Website Launch 
Campaign; 
Bookkeeping

Practice Transformation 
blogs

Accountancy Today Audit 
Report Campaign

Guide on Dangers of a 
Rapidly Growing 
Accounting Firm; Pillar 
Page on Business Tax 
Outsourcing TBD NA

The Accountant's 
Dealbook Newsletter ; 
Referral Campaign; The 
Profitable Accountant's 
Club NA

August
Dangers of a Rapidly 
Growing Accounting 
Firm

Payroll Campaign; 
Audit Support 
Services; Practice 
Transformation Bookkeeping

Blogs on "Business Tax 
Services"

Publishing "Dangers of a 
Rapidly Growing Firm" Guide 
on AWEB TBD NA

The Accountant's 
Dealbook Newsletter ; 
Referral Campaign; The 
Profitable Accountant's 
Club NA

September

Outsourcing Trends 
2021

Business Tax Support 
Services; PTR 
Outsourcing Bookkeeping

Blogs on "Business Tax 
Services" NA NA

Outsourcing 
Highly Specialised 
Services with DSK

Expert 
Roundtable: 
Dangers of a 
Rapidly Growing 
Accounting Firm

The Accountant's 
Dealbook Newsletter ; 
Referral Campaign; The 
Profitable Accountant's 
Club In-house Webinar



Website Blogs
• News Blogs
• Thought Leadership Blogs
• Influencer Roundup Blog
• Podcast Blogs
• Long Form SEO Blogs/ Pillar Pages

MAIN CONTENT CATEGORIES:
Growth (Focus: 30%)
Outsourcing (Focus: 30%)
Work-life (Focus: 20%)
Industry (Focus: 10%)
Leadership (Focus: 10%)

Link to All blogs authored by Rishmita Aich

Type & Categories of Blog and Website Content

https://qxaccounting.com/uk/author/rishmitaaich/


SEO Strategy

Creating SEO Content Calendars 
around Keywords for higher 
search engine rankings

Using SEM Campaigns to build 
traffic to service landing pages

Running SEM Campaigns using Google 
AdWords to promote seasonal services.

SEO Blogging, Guest Posting 
Guest Posting on influencer blogs & 
partner websites, with high DA rankings



LinkedIn
• Lead-Gen Ads with pre-filled forms 

for promoting content collaterals
• Click ads for promoting services 

and webinars

Google 
• Remarketing Ads
• GIF Ads

Twitter
• Lookalike audience campaigns

Paid Advertisements Campaigns



Super-Engagement 
Campaign 

The DSK Project

Development a Strategic Client’s Website

• Led a website development project, to develop DSK 
LLP, a UK based accounting firm’s website.

• Developed their brand toolkit, sales and marketing 
strategy, copy, wireframe and UX for the website

• Collaborated with the design and development 
team 

• Finished Website: https://dskllp.com/

Developed a super-engagement plan 
to nurture the top 10 strategic clients 
through:
• Monthly Calendar Activities for all 

Top 10 QXAS clients.
• Bespoke Business Health Check 

Reports
• Referral Programs 
• Service benefits based on super 

engagement levels: Bronze, 
Platinum, Gold.

https://dskllp.com/


• Published articles on 
digital & print version of 
the magazine

• Worked with the branding 
team for organizing 
annual events such as the 
Reader’s Travelers 
Awards

Conde Nast India

Features Intern
(Sept 2019 – Jan 2019)

• Worked in the editorial 
team

• Research and wrote  30+ 
news articles published in 
the city section of the 
print newspaper

Times of India

Reporting Intern
(May 2016 – August 2016)

• Covered topics on gender 
discrimination and social 
justice in a weekly 
opinion column called 
‘Pride & Prejudice.’

The Breeze

Opinion Columnist
(Sept 2016 – May 2018)

Journalism



Conde Nast Traveller India Times of India
Link to all CNT’S Digital Magazine Articles authored by 
Rishmita Aich

Link to all TOI’s Published Articles authored by Rishmita Aich

https://www.cntraveller.in/author/rishmita-aich/
https://brandsbyrishmita.wixsite.com/published-works/project01


The Breeze & The Madison Magazine
Link to all Breeze Articles authored by Rishmita Aich

https://www.breezejmu.org/users/profile/rishmita/


Trainings & Courses
Inbound Marketing
Hubspot.com

Social Media Marketing
Hubspot.com

Email Marketing
Hubspot.com

Hubspot Marketing Hub Onboard
Hubspot.com

Spreadsheet Modelling
Harvard Business Publishing

IBM SPSS Training
Trinity Business School

Meta Blueprint Certification
Trinity Business School x Meta

Msc. Marketing at Trinity Business School

• Marketing Management: Pitched a marketing plan for Eir, the 
Irish telecom provider. 

• Advertising Management: Pitched an advertising campaign for 
launching Toyota Daily Rental services.

• Sales Management: Learnt inbound challenger sales strategies 
through IBM’s sales team.

• Data Analytics & Market Research: Performed regression and 
linear data analysis on complex predictor variables such as 
customer satisfaction & customer retention.

• Marketing & Society: Proposed an upstream marketing plan for 
decreasing gender imbalance in cycling uptake for Healthy 
Trinity, Smarter Travel Committee. 

UCLA Extension School

Brand Management Course (2020) : Worked with Los Angeles 
based marketer Marc Villareal to develop brand strategies for 
local and international brands.



0899-839-258
Phone Number

aichr@tcd.ie
Email Address

https://brandsbyrishmita.wixsite.com/
hello

Online Portfolio :

Thank you!
Feel free to reach out to us
if you have any questions.


